Google Places Checklist 
Initial Process 

· Select the area you wish to target

· Keyword Search: https://adwords.google.com/select/KeywordToolExternal  

· Identify keywords with 50k or less competition using: inurl:”keyword” etc.
Submission

· Setup Gmail account

· Search for your company to see if an existing page is setup

· Go to www.places.google.com/business to install 

Setup 

· Add company name (Without keywords) 

· Answer every question (Leave nothing undone – Google views this as “incomplete”)

· Add 10 images to your profile (Either 10, or none – Nothing in-between) 

· Add 5 videos (Same as above) – These can be YouTube vids

· When uploading your videos, make sure the files are named after your target keyword

Verification

· Choose phone verification after you’ve clicked to “submit” your profile 

3rd Party Submissions

· Submit to www.bing.com/Local (Similar process as to above) 

· Submit to www.local.yahoo.com (Similar process as to above) 

· Setup a profile at www.merchantcircle.com 

· Setup a profile at www.bestoftheweb.com 

· Setup profile at www.blogcatalog.com 

Pings
· Save the exact page to your profile on the above accounts and ping - www.pingomatic.com 
Ok, you’ve got the basic process down! This blueprint can help drive traffic to your site, or even get your phones ringing! Now it’s time to take things to the next level! We can help you do that here: www.loanofficermarketinglab.com/specialdeal 
Graphics discussed on call: 

Typical mortgage website approach to traffic: 
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Recommended approach to website traffic: 
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Copy and paste of loan officers #1 marketing challenges: 

While you’re waiting, here’s a look at what participants in today’s webinar listed as their #1 Marketing challenge: (A few out of the 179 that answered the question) 

1. “Leads”

2. “Need more leads”

3. “Not enough traffic”

4. “Knowing how to do all this stuff”

5. “More time” 

6. “Quality leads”

7. “Better leads”

8. “Finding people who need loans”

9. “My website “

10. “Atlanta market is too competitive” 

11. “Getting internet leads – not competent with Facebook and seo” 

12. “Getting good realtors” 

13. “Capturing leads”

14. “I need more confidence” 

15. “Getting new clients” 

16.  “Borrowers who can qualify for a loan” 

17. “Measuring what marketing works best without spending hours”

18. “Getting into realtor offices” 

19. “Money”

20. “Consistency “

